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Taylor taps Angelou
for economic review

BY GISELLE GREENWOOD
RIISTIM EPSIESS AHBME] STNFF

The City of Taylor has  hired
AngelouEconomics Inc. to conduct a six-
month economic development and mar
keting study, The project will help craft a
five-vear economic plan for the Williamson
County suburi.

The diy is paving the Austin ecomnmnic
consulting firm 550,000 to identify the city's
stromgest characteristics and form a plan for
what types of indusiries are best for the city.

AnpgelouEconomics is setiing up a Web
gite, (www.growingtaylor.com), to gath-
er recommendations, marketing strategist
Wicaole Urbis says, Beginning In January,
AngelouEconomics will post an online sur-
vey on the Web site,

“We strive to gel as many people
invahved”™ as possible, Urbis says, “"We ry
Lo get a bot of citizen inpul so that, us we go
forward, the community really has a say”

AngelouEconomics” study will be part
of an overall plan, says John Nelson,
Taylor's economic development director,
The city has hired Wilbor Smith
Associates Inc., & South Carolina conzul-
ing firm, to develop the plan.

Melson saye that although the eity had
commissioned economic development
gtudies in 1996 and 1999, Taylor has
changed drastically in the past five vears.

“Three years into our comprehensive
plan, we decided that things have changed
enough that we should update our previous

eoonomic desedopment plan,” Nelson says,

Being located im one of the country’s
fastest prowing countics kas helped Taylor,
bist neighboring cities that are closer o
Austin have been attracting more attention.

*Taylor has been kind of overshadowed
by Geargetown, Round Rock and Huto, a0
we're trying o grow [Taylor's] identfity,”
Lirhis says.

SHll, Taylor haen't heen without its oo
nomic victories.

The city recently announced Basler
Electric Co. and Laboratory Togs Inc. wouold
locale operations in Taylor In September,
ihe Flectric Rebabality Coune] of Texas Ine.
pnmounced 8 would undertake a 75000
grpuareioot, 512 milion expansion in Taylor.

Another win for the city was corn Jour
producer Harimasa LLC, which plans fo
spend 510 million on & plant in Taylor that
will employ E5 people.

For small towns like Taylor, establish-
ing an identity i crucial in attracting eco-
normke development, Waco economist Ray
Perryman says,

“Conaller cities need to define what
makes them unigue and develop their plan
around those strengths,” Perryman says.

*There are many different ways a cily
can gather lis sense of identity,” he says.
“Some have buill thelr identity arownd
retall, their downtown area or their his
torc distrcts.”
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